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The National Campaign to Prevent Teen Pregnancy,
founded in 1996, is a nonprofit, nonpartisan

organization supported largely by private donations.
The mission of the National Campaign is to improve

the well-being of children, youth, and families by
reducing teen pregnancy.  The Campaign’s goal is to

reduce the rate of teen pregnancy by one-third
between 1996 and 2005.
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“The (National Campaign’s community dialogue) project
provided a useful blueprint for civic discourse based on
the search for common ground.”

—Boston Globe editorial

“The National Campaign study (Emerging Answers)
provides important information on making lasting inroads
into the pregnancy problem that has long plagued U.S.
teens.”

— USA Today editorial

“For those of us working in the media, having a resource
like the Campaign, that is available and responsive,
ensures that the politically and culturally charged issue
of teen pregnancy gets addressed responsibly and
accurately in the media.  And, I’ve been incredibly
impressed with the integrity and commitment of all the
people I’ve dealt with from the Campaign.””

—Patricia Colvig, Director of Research
Channel One Network

“These (teen pregnancy) numbers are slowly beginning
to reverse themselves — thanks in part to the
Campaign’s wide array of initiatives.”

— Parenting magazine
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“The National Campaign to Prevent Teen Preg-
nancy is trying to counter the mistaken notion that
by the time a child reaches those treacherous teen
years, there is nothing parents can do but stand
back and hope their offspring survives. The Cam-
paign emphasizes talking ‘early and often’ about
sex...which is sound advice.”

—Tampa Tribune editorial

“The National Campaign to Prevent Teen Preg-
nancy, an independent nonprofit effort launched in
1996, aims to reduce the number of pregnancies
per 1,000 young women to 75 by 2005. Operating
largely with private funds, the campaign, headed by
former Governor Thomas Kean of New Jersey and
the economist Isabel Sawhill, hopes to avoid de-
bates over abortion and contraception that have
hindered several government attempts to address
the issue.”

—The New York Times editorial



“There’s been no end of programs by government
and private do-gooders to discourage teen preg-
nancy, to little evident effect...Instead, Sarah
Brown, the director of the National Campaign to
Prevent Teen Pregnancy, and other activists are
pursuing a grander ambition — to influence teenag-
ers’ behavior by shifting the prevailing cultural
norms.”

—National Journal, “Teens and Sex”

“The White House describes the summit [on youth
violence] as a brainstorming session that will be fol-
lowed up with the creation of a new nonprofit entity
aimed at starting a grassroots nationwide campaign to
prevent youth violence. President Clinton cited the
National Campaign to Prevent Teen Pregnancy and the
Welfare to Work Partnership as successful precedents.”

—Reuters news story
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“The National Campaign has consistently stood out as a
leader in addressing teen pregnancy prevention through
collaborative, bi-partisan, research-based, and creative
strategies.  Above all, I have admired the ways in which
you provide support to states and communities.  I am
writing today to let you know how much I value all that you
have done to assist me with my efforts in Michigan and to
offer my continued involvement as a Campaign ally and
supporter as you pursue new activities in the future.”

—Governor John Engler (R-MI)

“We know this kind of sustained, organized effort can
work.  Let me just give you one example.  Four years ago,
I asked for a national campaign to reduce teen preg-
nancy. Today, under the leadership of former Governor
Tom Kean...that campaign is finding what works, spread-
ing it to other communities, and working with the media to
send the right message to our children.”

—Former President Bill Clinton, 1999
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“It will be especially important for me personally to be
able to count on your help in sorting out the evalua-
tions of the various approaches to reducing teen
pregnancy.  We need a source of unbiased informa-
tion on this vital issue — and I will continue to count
on the Campaign to supply the equanimity this issue
so sorely needs.”

—Rep. Nancy Johnson (R-CT)

“Reducing teen pregnancy helps break the cycle of
poverty.  When parents wait, children win.  The goal
is to ensure that every child has the chance to suc-
ceed.  That goal is far more difficult to reach when
children are being born to children.  The National
Campaign has proven time and again that when we
concentrate our energies on strengthening our
families, families win.”

—Sen. Tom Carper (D-DE)
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“The National Campaign has demonstrated the valuable ability
to translate research findings into easily understandable docu-
ments for both policymakers and practitioners; to work effec-
tively with a diverse group of individuals across the political
spectrum; to identify and share best-practices with individuals
working at the state and community level; and to reach large
numbers of individuals engaged in reducing teen pregnancy
and improving adolescent health through such mechanisms as
e-grams, newsletters, listservs, a dynamic website, conference
calls, and meetings.”

— Susan Golonka, Program Director for
Welfare  Reform
National Governors Association

“The National Campaign has proved to be a valuable national
and state-level resource to us and our members providing
research-based information to broad audiences at a rapid
pace.”

—Frances Varela, Director
Family Health Policy Programs
Association of Maternal and Child Health Programs
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“Thank you for the smart and efficient work you are
doing that so effectively supports all of us in the youth
development field.”

—Isabel Stewart, President and CEO
Girls Inc.

“You are to be congratulated for building a consensus
position within your group that will benefit countless
numbers of young people...You have helped make
abstinence a viable option for young people. Great
going!”

—Shepherd Smith, President
Institute for Youth Development

“This two-step approach (abstinence-plus) has been
successfully championed by the National
Campaign...As a result of its efforts (coming on top of
other social developments and efforts), teen pregnan-
cies have declined significantly during the past seven
years.”

— Amitai Etzioni, Founder and Director
Communitarian Network



“...  In sum, we believe the National Campaign to
Prevent Teen Pregnancy is well justified and ad-
dresses a serious national problem.  Such a cam-
paign can fill an important leadership void, connect
powerfully with existing public concerns... and open
a dialogue on issues of religion, culture and public
values as they relate to teenage pregnancy.”

—From a case study about the National
Campaign by the Harvard Business School

“Effective prevention is built on strong science.  The
National Campaign has an excellent track record in
using science to improve understanding of teen
pregnancy and to promote effective prevention.
Helping local communities understand and use
research findings is critical if we hope to see contin-
ued progress in preventing teen pregnancy.”

—Dr. John Santelli, Medical Officer
Centers for Disease Control and
Prevention’s Reproductive Health Program
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“The Campaign provides a really critical service and resource,
both in its direct support to people at the grassroots level and in
taking a 50,000-foot-high perspective at the national level to
bring it all together.  Frankly, I think without your support local
groups could not get their jobs done nearly as effectively as
they do.  It has been really rewarding to work with the Cam-
paign.”

—Kathy Sill, Senior Vice President
Bank of America

“We welcome the opportunity to work with a well-respected
non-profit like the National Campaign.”

—Kathy Vastola, External Relations Manager
Procter & Gamble

“The National Campaign to Prevent Teen Pregnancy has in-
spired us to create The Candie’s Foundation.  It’s continued
focus on this critical issue has played an important role in re-
ducing teenage pregnancy in America, which truly affects all
Americans.  We hope to continue to work with the Campaign on
this critical issue.”

—Neil Cole, Founder
The Candie’s Foundation
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“As with all the projects we’ve shared in with the National
Campaign, being their co-founding partner in this year’s first
annual National Day was a terrific experience - and honor - for
all of us at Teen People...  Teen pregnancy has been an im-
portant issue for Teen People and our readers.  We look for-
ward to working with the Campaign on next year’s National
Day, which is sure to be an even bigger success than this
year’s!”

—Tina Johnson, Executive Editor
Teen People magazine

“Congratulations on your efforts, thanks for including us, and
we look forward to working with you in the future.”

—Michelle Sullivan, Senior Programming Manager
AOL Teens Channel
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“You all did such a wonderful job and we were happy
to be involved [in the National Day].  We look for-
ward to next year with great anticipation.  Great job!”

—Youth Venture

“Congratulations on the success of the day!  We look
forward to future partnerships.”

—National League of Cities

“I wanted you to know how impressed I have been
with everything related to the National Day.  The
materials, events, publicity, and everything else have
been slick, professional, inviting, and informative.
Great work!”

—Katie Pollock
Child Welfare League of America
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“The National Campaign’s track record of leadership on the
teen pregnancy prevention issue over the past five years has
been nothing short of astounding.”

—Sharon Rodine, Director
Healthy, Empowered, and Responsible Teens
of Oklahoma

“As California continues its quest to reduce teen pregnancy
and absentee fatherhood, we look to the National Campaign
for your continued partnership, leadership, and support...The
National Campaign has never let us down.”

—Anna Ramirez, Chief
Office of Family Planning
California Department of Health Services

“We needed the National Campaign’s support to move for-
ward.  Thanks for the inspiring and motivating visit to Mobile.”

—Joy Logan, Executive Director
Crittenton Teen Services, Alabama

“All your efforts allow us to expand and intensify our efforts.”

—Kirsten Thomsen
New Mexico Teen Pregnancy Coalition
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“The National Campaign is a valued national leader in teen
pregnancy prevention activities and a critical resource for us.”

—Suzan Boyd, Executive Director
South Carolina Campaign to
Prevent Teen Pregnancy

“The National Campaign is consistently responsive to the
needs of states and communities.  The publications and ma-
terials that you develop — all with a strong science-base —
address the very issues of concern to us... This is an invalu-
able contribution to those of us who work day in and day out
with teens.”

—Vincent C. Gray, Executive Director
Covenant House Washington

“Thank you again for all the work the National Campaign to
Prevent Teen Pregnancy does in support of state programs
and the excellent publications and research projects you
sponsor.”

—Ken Martinez, Division Director
New Mexico Department of Children, Youth, and
Families



“Having the National Campaign...has really been a boon
for us. We’ve found that a national ‘umbrella’ not only
motivates us, but gives us credibility and direction, and a
sense of being part of a unified effort...Please let us know
if there’s anything we can do to help nationally, and we’ll
keep on plugging away down here.”

—Ricky Siegel
Planned Parenthood of South Palm Beach and
Broward Counties Florida

“We have distributed Ten Tips for Parents and they were
positively received by school districts throughout the
state.”

—Jon Hisgen
Wisconsin Department of Public Instruction
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“What a great organization you have! And what a terrific
staff — everyone!”

—Terri Stover
The Alabama Campaign to
Prevent Teen Pregnancy
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“I must say that we all came away (from a Campaign-
sponsored conference in South Carolina) very inspired
and excited about the future possibilities.”

—Rebecca Collier
South Carolina Office of the Governor

“The support we always get from the National Campaign
has been invaluable.”

—Lisa Hoeschele
Zero Adolescent Pregnancy Program

“I have cloned selective ideas espoused by the Cam-
paign, and the research/development completed by the
National Campaign has allowed us to develop our local
Campaign to Prevent Teen Pregnancy here in the six
counties of southwest Idaho.”

—Chris Nelson, President
District 3 Campaign to Prevent Teen Pregnancy



“We are very pleased to be in partnership with the Campaign
and look forward to hearing about all your future successes!”

—The Summit Foundation

“Thank you for sending me the Campaign’s newly published
materials on the roles of parents in the lives of their teenage
children. Nice work indeed. Its encouraging, reader-friendly
stance makes it analogous to a ‘Dr. Spock’ for parents of
teens.”

—Marjorie Muecke, Program Officer
Ford Foundation

“Many thanks for inviting me to your evaluation meeting. I was
in awe of the expertise assembled around the table.”

—Michael Bzdak
Johnson & Johnson

“Your comments and suggestions have heightened our
community leaders’ interest in teen pregnancy prevention and
have helped pave the path for future direction of the
Foundation’s Teen Pregnancy Prevention Initiative...We look
forward to working with you in the future.”

—Jim Allison, President
Amarillo, Texas Area Foundation

W
ha

t f
o

u
n

d
at

io
n

s 
ar

e 
sa

yi
ng

 a
bo

ut
 th

e 
N

at
io

na
l C

am
pa

ig
n



W
hat fo

u
n

d
atio

n
s are saying about

 the N
ational C

am
paign

“The National Campaign...has been an inspiration for our
efforts. You have acted as the impartial organization that
brings together groups with divergent views and helps find a
common commitment... The National Campaign has been a
great help and inspiration for our efforts with fellow founda-
tions to form the D.C. Campaign to Prevent Teen Preg-
nancy.”

—Alexander and Margaret Stewart Trust

“The Nine Tips publication is very well done and will have a
tremendously beneficial effect...Congratulations on an
outstanding publication which I think will have a significant
influence in further reducing the numbers of teenage preg-
nancies.”

—John Templeton, President
John Templeton Foundation

“I want to congratulate you on a terrific conference on state-
based media campaigns. It was a terrific investment for the
Foundation.”

—Suzanne Delbanco, Program Officer
Kaiser Family Foundation
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“It’s truly been an honor for Teen People to have this partner-
ship with the Campaign, and to see the impressive results
that they’ve achieved in such a short time.  With their help
and because of their passion, we’ve been inspired to make
this issue an important focal point for the magazine.”

— Christina Ferrari, former Managing Editor
Teen People magazine

“Congratulations to the staff for making this campaign an
example to be emulated by many other organizations.  Yours
is going straight to help the most important issue in this
problem: prevention.”

—Adrianna Grillet, Vice President
Affiliate Relations & Executive Director
Community Affairs
Radio Unica

“I am writing on behalf of our entire staff and crew who want
to thank you for giving your time and attention to our televi-
sion special Teen Files: The Truth About Sex. Thanks to
people like yourself we have pulled together a truly ground
breaking program that is both educational and entertaining.”

—Allison Grodner, Producer
Teen Files



W
hat people

 are saying about
 the N

ational C
am

paign’s m
ed

ia p
ro

g
ram

“Marisa Nightingale, manager of media projects for the
National Campaign to Prevent Teen Pregnancy...uses
what she regards as an appropriately understated ap-
proach in dealing with the writers and producers of TV
shows teenagers watch.  She doesn’t excoriate them for
being purveyors of licentious filth. Instead, she suggests
that they might make their shows more dramatic by
noting, for example, that sex can have consequences.”

—The Philadelphia Inquirer

“Over the past four years, the Campaign has been a
valuable resource to Black Entertainment Television
(BET).  It has provided a wealth of information, materials,
and other resources to me as well as to BET’s show
producers and audiences.  Their efforts have made it
possible for us to produce more thorough and thoughtful
programming on issues surrounding teen pregnancy
prevention.”

—Sheila C. Johnson, CEO
Salamander Farm
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“Just received your new tool kit, Get Organized.  As with all
your publications, it is terrific!  I salute you and the Cam-
paign on the work you are doing.”

—Gayle Wilson, Director
Center for Youth Policy and Advocacy

Thank you so much for allowing us to use the wonderful
publications in our ad campaign.  The messages are very
powerful and direct.  I truly believe these statements will
create a much-needed awareness of the importance of teen
pregnancy prevention in our community of Cadillac.

—Laura B. Marsico
District Health Department
Wexford County, Michigan

“Your publications were really informative and will play a big
role in the HIV/AIDS and Youth publication that we will
develop.”

—Ketan Joshi, Johns Hopkins University
Center for Communication Program
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“The National Campaign has done a lot of evaluating of
existing studies and tried to make it easier for states and
communities to tell what’s working and what’s not working
without having to get a sociology degree to wade through all
the stuff.”

—Bruce Reed
Former White House Domestic Policy Advisor

“The Campaign’s publications have been excellent in content,
in selection of authors, but most of all in recognizing emerging
needs, and gaps in the current literature.

—Anita Mitchell
Pregnancy Prevention for Youth  newsletter

“I’m sure this publication will become a valuable resource for
us as your other publications have been in the past...Without
the National Campaign, we would not have access to the
quality or breadth of information you provide; the cost of
conducting this research on our own would simply be prohibi-
tive.”

— Steven A. Harvey, Public Awareness Coordinator
Breaking the Cycle
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“We thank you for your support and we will continue to
rely on the Campaign for excellent publications.”

— Linda Riggsbee, President
Adolescent Pregnancy Prevention Coalition
of North Carolina

“Get Organized: A Guide to Preventing Teen Pregnancy...
how impressive and what a wonderful resource for the
field!  Thanks a million!”

—Bronwyn Maden, former Vice President
National Family Planning and Reproductive
Health Association

“I just finished viewing the Mothers Too Soon video.  It
brought tears to my eyes because it reminded me of what
I went through as a teen mom...  I go throughout South-
east Missouri talking to teens about postponing sexual
activity.  I’m planning some community activities around
teen pregnancy prevention in the near future and I really
appreciate the materials you have sent me and the mate-
rials that are available via the internet.  Thank you so
much.”

—Stacey Thatch, Education & Training Manager
Missouri Bootheel Healthy Start



“The National Campaign’s materials treat teen pregnancy in
much more depth than other things I’ve seen on the topic.
They look at the issue in the context of adolescent develop-
ment and what is happening in teen’s lives and their relation-
ship with their parents.  They say with much-needed clarity
that teen pregnancy is not in anyone’s best interest.  I really
appreciated the materials for Hispanic parents, which are
culturally sensitive and very helpful.”

—Dr. Catherine Vigran, Pediatrician
The Permanente Medical Group
Northern California

“I want to reiterate how impressed I was with Not Just An-
other Single Issue.  The thought and energy put into defining
how teen pregnancy impacts other policy areas has become
a valuable resource for me in looking at how to integrate
teen pregnancy into a statewide fatherhood and family for-
mation campaign.  As a result of the publication, we linked
Georgia’s fatherhood services network with the teen preg-
nancy campaign, male involvement project, and resource
moms program and agreed to build a statewide strategy.”

—Robert Johnson, State Consultant
Georgia Fatherhood Program
Georgia Department of Human Resources
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“The Emerging Answers report from the nonpartisan Na-
tional Campaign is instructive to any community trying to
construct successful programs to reduce teen pregnancy
and teen sexual activity.”

— Charlotte Observer editorial

“A landmark review of published research on nearly 80
pregnancy-prevention programs has concluded that there
are ‘no easy answers’ to the national problem of unwed
childbearing.”

—Washington Times on No Easy Answers:
Research Findings on Programs to Reduce
Teen Pregnancy

“A heartening sign that the culture wars can be overcome
came in a study released this week by the National Cam-
paign.”

— E.J. Dionne Jr., syndicated columnist
The Washington Post



“The National Campaign to Prevent Teen Pregnancy has
put together Ten Tips for Parents to Help Their Children
Avoid Teen Pregnancy...Indeed, the argument about
teen pregnancy has been stuck for years in a pitched
battle over contraceptives or abstinence-only programs...
But if any public issues has a private face, it’s this one.
The most effective ‘program’ may be on the tip — or 10
tips — of your tongue.”

—Ellen Goodman, syndicated columnist
The Boston Globe

“Parents of teenagers need all the help they can get
these days. I’m grateful to you for sending it on.”

—Ann Landers, commenting on the
Campaign’s Ten Tips for Parents
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“Www.teenpregnancy.org is one of the web’s best sites.”

—Britannica.com

“Well-designed and researched, every section of this site
is worth looking into.”

—Virtual Woman column
Tribune Media Services

“The National Campaign to Prevent Teen Pregnancy’s
website engages visitors of every age in the teen preg-
nancy issue...

—Youth Today newspaper

“Just finished going through the website.  It is the best
website on the subject I have seen.  Well done!”

—Jesús Amadeo
Manpower Demonstration Research Corporation
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“I was amazed that I found stats for not only the
nation as a whole, but stats for each and every state.
I could not believe my eyes!”

—visitor to www.teenpregnancy.org

“Your website is hot!  I’m a middle school teacher...
and I often refer my students to your website for
research and additional information.”

—Middle school teacher

“The National Campaign to Prevent Teen Pregnancy
operates the top Internet site recommended by edu-
cators and health professionals for facts and advice
aimed at teens and parents.”

—Quad-City Times



W
ha

t t
ee

n
s 

ar
e 

sa
yi

ng
 a

bo
ut

 th
e 

N
at

io
na

l C
am

pa
ig

n

“I loved the experience.  We got to do so many awesome
things, meet wonderful, intelligent and socially aware
teens, and really be pushed to truly think hard about this
issue.  I wouldn’t take it back for anything.”

—Katherine Wai
Campaign Youth Leadership Team Member

“I think all of the work you have done to deal with this
problem is great and I hope you continue this campaign.
I have seen the effects of teen pregnancy in my high
school, and it’s certainly tragic.  Thank you for being part
of the solution.”

—Kaelin Grant, high school student

“Your website was very educational and I found it very
easy to use.  Perhaps with organizations such as this, we
can reach your goals and find a better future for the teens
of tomorrow.”

—California high school student

“You guys informed me a lot on the choices I will be mak-
ing and not making.”

—High school student, via the web
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“I am very happy to see a place that is trying to pre-
vent teen pregnancy.  I am an 18-year-old mother of
two and wish I had known about this organization
before I got pregnant.”

—teen visitor to the Campaign’s website

“I am a college student and I recently wrote a
speech for one of my classes about teen pregnancy.
I would like to take the time to commend your organi-
zation for a job well done.  Your website provided a
wealth of information, more than I’ve found in any
books or magazines I’ve seen.  It was a very helpful
source of information for my speech...  I support the
cause that you are working for and, as the step-
mother of a five-year-old, I understand the effects of
pregnancy at a young age.  Once again, thank you
for all the resources.”

—Jessica Deiter, college student
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